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Saturday February 23, at noon  
  

Are you a woman with alopecia areata?  Please join founder, Thea Chassin, at our first 
Chicago area lunch.  We value comfort highly, so please join us with a wig or without.  
Ms. Chassin leads the empowering and inspirational talk at the table.  We have ideas for 
creating your wig wardrobe, faking it without lashes and lots more!  Many wish that 
friends and family understood this disease better.  We help women face the challenges 
of accepting and discussing this disease.  We provide practical solutions for talking to 
others and raising self-confidence.  Our lunches are a unique and special opportunity.  
We look forward to meeting you!  
 

Maggiano’s 

240 Oakbrook Center 

Oak Brook, IL 60523 
 

$40 pp which includes a $20 tax-deductible donation to expand public 
education about women with alopecia areata, the Bald Girls Do Lunch® 

meeting program, and the Day of Beauty workshops which debuted in 
New York City in 2007. 
 
Reservations and advance payment required by 2.18.08 by check 
or PayPal. 

Bald Girls Do Lunch, Inc.     
P.O. Box 9122 

Scarborough, NY 10510 
 
Please note: BGDL lunches are for women 18 and older.  Lunches are valuable discussion meetings and are 
commercial free.  If you’re interested in being interviewed by local media prior to the 23rd,  just let us know. On 
request, your full name will not be used.  
  
Questions:  Contact Thea Chassin at 914.584.7662 or 
info@baldgirlsdolunch.org 
 
We are a not-for-profit organization dedicated to improving the quality of life of women with alopecia areata. 
 The founder, Thea Chassin, has had alopecia areata (universalis) since 1997 and has extensive experience as a 
support group leader for the NAAF.  She has been interviewed for major newspapers, Discover Magazine, 
grapevineradio.com, and on TV news increasing public awareness for the disease.  


